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ABSTRAK 
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Dengan menggunakan metode eksperimental, penelitian ini ingin 
membuktikan pengaruh moderasi dari relevansi terhadap WAVD dan sikap pada 
keinginan untuk membeli online. Treatment pada partisipan dilakukan dengan 2 x 
2 factorial design deengan menyediakan 2 iklan (tinggi x rendah) dan 2 website 
(relevansi tinggi x relevansi rendah). Hasil analisis pada 80 responden dengan 
menggunakan ANOVA untuk factorial design menunjukkan bahwa ada hubungan 
signifikan pada sikap, WAVD dan relvansi. Namun demikian, hasil analisis lebih 
lanjut menunjukan bahwa terdapat variabel lain yang mempengaruhi yaitu 
variabel intervening produk yang mempengaruhi variabel WAVD.  
 





ROLE OF RELEVANCE IN MODERATE THE RELATIONSHIP BETWEEN 
WAVD (WEB ADVERTISING VISUAL DESIGN) AND ATTITUDE ON DESIRE 
TO PURCHASE ONLINE  
By: 
VIVI AGUSTINI SAMPELAN 
NIM. F0213104 
 
Employing the experimental design approach, this study wants to prove the 
moderating effect of relevance in WAVD and attitudes on willingness to buy 
online. Treatment in participants performed using 2 x 2 factorial design by 
providing 2 ad (height x low) and 2 website (height x relevance low relevance). 
The result of analysis using ANOVA on the 80 participants shows significant 
relationship in attitude, WAVD and relevance. Nevertheless, the results of further 
analysis shows that there is other variables that probably influence the variable 
WAVD that is product as a intervening variabel. 
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Happiness is a choice. Not a result.  
Nothing will make you happy until you choose to be. 
No person will make you happy unless you decide to be. 
Your happiness will not come to you. 
It can only come from you. 
(Ralph Marston) 
 
Human potential is unlimited, you can do and be anything you want  
(Penulis) 
 
Tuhan adalah semua yang aku butuhkan dan aku inginkan,  
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